Ahmed F.Taher

Curriculum  Vita

Chronological Summary
	1983
	BSc. Civil Engineering, Cairo University

	1985
	Diploma, Book & Magazine Publishing, New York University

	1986
	MBA, The Ohio State University, Columbus, Ohio

	1986
	Director of Publishing, Alam AlKotob, Cairo (until 1990)

	1986
	Part-time instructor, Business Education Programs, CACE, AUC

	1987
	Part-time instructor, Consulting & Industrial Training Division,AUC

	1988
	Board Member, Educational Projects (Edufun, until present)

	1988
	Coordinator, Medical Secretarial Certificate, BEP, CACE, AUC

	1989
	Coordinator, Distance Learning Hospital Administration Programs, Outreach Services, CACE

	1990
	Acting Associate Director, BEP, CACE, AUC

	1990
	Teaching and Reseach Assistant, University of Georgia, Athens, GA

	1995
	Ph.D. in Business Administration (Marketing), University of Georgia, Athens, GA

	1995
	Assistant Professor of Marketing, University of Georgia.

	1996
	Part-time Faculty, Business School (BEC), AUC

	1996
	Founded Integrated Marketing Solutions (Marketing Consultancy)

	1996
	Member of the Board, Dar El Mostafa, Charity foundation

	1999
	Member of the Board, Edufun (Educational Toys and School supplies).

	2003
	Visiting Assistant Professor of Marketing, Business School, AUC

	2005
	Vice-Chairman, Quest (Human development and change agents)

	2005
	Chairman of the Board, Dar El Mostafa, Charity Foundation.

	2006
	Member of the Board, PICO Agricultural Projects

	2006
	Member of the Board La Poire Group (La Poire, Beanos, On the Run)

	2006
	Senator at Large representing Business, Economics, and Mass Communication Schools, The American University in Cairo.

	2007
	Member of the first Board of Misr for Real Estate Assets Management Co.

	2007
	Chairman and CEO, Integrated Marketing Solutions.

	2008
2010

2011

2012
	Member of the Board Misr Real Estate Investment Company
Senior Advisor to the Chairman of the Insurance Holding Company.

Member of the Board Nahdet Misr, PICO, and 57357 Hospital.
Certified Director from Egyptian Institute of Directors.

	2012

2015
2016
	Member of Board of Trustees, 57357 Hospital Foundation.

Member of the Board Holding Co. for Construction and Development
Member, Board of Trustees, Ahl Masr Foundation.
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Education

Ph.D. 
June 1995, The University of Georgia (Cumulative GPA = 4.0),

Dissertation: A Theory of Relational Exchange Systems: 

An Application to the Marketing Research Industry.

MBA 
June 1986, The Ohio State University.

Diploma  August 1985, Book and Magazine Publishing, New York University

BSc. 
June 1983 Civil Engineering, Cairo University.

Academic Work Experience

 2003 – 2007, AUC, Visiting Assistant Professor of Marketing (full-time), Department of Management, School of Business, Economics, and Communication.  Courses taught include: Marketing Channels (MBA), Sales Management (MBA), Retailing Management (MBA), Marketing Strategy (MBA), International Marketing(undergraduate and MBA), Marketing Research, Consumer Behavior, Principles of Marketing.

 2005 Academic advisor for Professional Pharmaceutical management program (PPM) at the IMD.

 2004 Representing the Business School in the University Research Senate

 2004 Representing the Business School at the Library Committee.

 2004,2005, 2006 Advisor for the Arab African International Bank Award organized by the international student club for AIESEC.

 2004 Faculty advisor to the participating teams in the AAIB Banking contest.

 2000 to 2010,  Adjunct Professor of Pharmaceutical Marketing, School of Pharmacy, Ain Shams University.  Developed and taught the Pharmaceutical marketing course, the first in Egypt. 

 September 1996 – June 2003, Adjunct Assistant Professor of Marketing (part-time); American University in Cairo, Department of Management, courses taught include: International Marketing, Advertising and Promotion Management, Public Relations, Marketing Research, Sales Management, and Consumer Behavior.

 Summer Quarter – 1995, Assistant Professor of Marketing (full-time), Department of Marketing, The University of Georgia.  Courses taught include: Marketing Strategy, and Principles of Marketing. 

 Jan. 1992 - June 1995, Teaching and Research Assistant Department of Marketing, The University of Georgia.  Courses taught include: Marketing Research and Analysis, Behavioral Theory in Marketing, Personal Selling, and Principles of Marketing.

Intellectual Contributions

Published Work
· Ingy Shafei Jan Auke Walburg Ahmed F. Taher , (2017),"Verifying Alternative Measures for Healthcare Service Quality: The Final Verdict”, International Journal of Healthcare Quality Assurance, in print.
· Ahmed Taher and Ingy AbdelShafei (2016) Research Based Insights on Catalogue Marketing and its Implications: A Case Study on Safeer_Catalogue, Proceedings of  the 4th Global Business and Finance Research Conference, Melbourne, Australia, 25 – 27 May. 

· Ingy Shafei Jan Auke Walburg Ahmed F. Taher , (2015),"Healthcare service quality: what really matters to the female patient?", International Journal of Pharmaceutical and Healthcare Marketing,Vol. 9 Iss 4 pp. 369 – 391.

· Hatem El Zuhairy, Ahmed Taher and Ingy AbdelShafei (2015), 'Post-Mergers and Acquisitions: The Motives, Success Factors and Key Success Indicators', Eurasian Journal of Business and Management, Volume 3, issue 2.
· Ahmed Taher, Elnora W. Stuart, Ibrahim Hegazy, (2012),"The pharmacist's role in the Egyptian pharmaceutical market",  International Journal of Pharmaceutical and Healthcare Marketing, Vol. 6:2 pp. 140 - 155
· Noha El-Bassiouny, Ahmed Taher, Ehab Abou-Aish, (2011) "An empirical assessment of the relationship between character/ethics education and consumer behavior at the tweens segment: the case of Egypt", Young Consumers: Insight and Ideas for Responsible Marketers, Vol. 12 Iss: 2, pp.159 – 170

· El Kayaly, Dina and Ahmed Taher (2010),  Developing a Benefit-based measurement scale using factor analysis:  an improved method for understanding Egyptian car buyers, International Review of Business Research Papers Volume 1. Number 3. September 2010. Pp. 56 – 74.
· El-Bassiouny, N., Taher, A., and Abou-Aish, E. (2009). “An Empirical Assessment of the Relationship between Character/Ethics Education and Consumer Behavior at the Tweens Segment: The Case of Egypt.” Paper presented at the Academy of Marketing Annual Conference, Leeds, UK.

· El-Bassiouny,  Noha, Ahmed Taher, and Ehab M. Abou-Aish,  (2008) The Importance of Character Education for Tweens as Consumers: A Conceptual Model with Prospects for Future Research,  Journal of Research in Character Education,  Vol. 6 No 2
· Ibrahim, Manal, Rwegasira, Kami S.P. and Taher, Ahmed (2007), Intention of Student Attrition and Retention in Distance Leraning in the Kingdom of Saudi Arabia (The Case of the Arab Open University)” , Proceedings of the Sixteenth World Business Congress of the International Management Development Association, Maastricht, the Netherlands  July 2007.

· Ibrahim, Manal, Rwegasira, Kami S.P. and Taher, Ahmed (2007), “Institutional Factors affecting student intention to leave the distance learning in Saudi Arabia”, Online Journal of Distance Learning Administration, Volume X, Number I, Spring 2007

· Taher, Ahmed, and Hanan El Basha, (2006), “Heterogeneity of Consumer Demand: Opportunities for Pricing of Services”, Journal of Product and Brand Management, Vol. 15 (5), pp. 331-340.

· Taher, Ahmed, and Dina ElKayaly, (2005) “Could Knowledge Management provide an organization with a competitive advantage?”, Proceedings of the European and Mediterranean Conference on Information Systems (EMCIS2005) on Exploiting Information Systems for Organizational Enhancement, Cairo, Egypt, 7-9 June
· Taher, A. and W. A. French (1998), “Provider – Client Relations Within the Marketing Research Industry: Cornerstones Successes and Failures, ” Southern Marketing Association 1998 Conference.
· Taher, A., T. W. Leigh, and W. A. French , “The Retail Patronage Experience and Customer Affection,” Journal of Business Research, March 1996.

· Nadolski, D., B. Rao, A. Taher, and T. Leigh (1994), “Learning Imperatives of the Miles and Snow Strategic Types,” AMA Winter Educators Conference, Florida.

Work in Progress:

· Ahmed, Noha and Ahmed Taher, “The Effect of Client and Consultant Characteristics on Knowledge Transfer to the Client”, (Submitted to Journal of Business Research)

· Zaki, Mona and Ahmed Taher, “Strategic Thinking and Organizational Worldviews in the Field of Public Relations: An Empirical Study in the Hotel Industry in Egypt”. (in second review at Journal of Public Relations Research).

· AbulFotouh, Hossam and Ahmed Taher , “The Role of the Corporate Brand Image on Line Extensions’ Success in the Services Sector”, working paper targeted at Journal of Product and Brand Management
· Fikry, Ingy, and Ahmed Taher, Consumer Behavior in Pre-purchase, Purchase, Consumption, and Post Consumption of Pharmaceutical Drugs in Egypt: Implications for Pharmaceutical Marketing, working paper (targeted at Journal of Healthcare Marketing)

· ElEbiary, Aliaa and Ahmed Taher, The Effectiveness of Outdoor Advertising on a Single Destination Expressway, working paper targeted at Journal of Advertising Research.
Books

· Taher, Ahmed and Hatem El-Zuhairy (2015), Business Development, first edition, Edugate, Cairo, Egypt.
· Taher, Ahmed and Mohamed Hassan (2013 in press) عبقرية الإبداعtranslated into Arabic from the original Creative Genius by Peter Fisk, Wiley 2010
· Taher, Ahmed (2012), Pharmaceutical Marketing: A Developing Country Perspective, third edition, Edugate, Cairo, Egypt.
· Taher, Ahmed and Mohamed Hassan (2010) عبقرية معاملة العميل  translated into Arabic from the original Customer Genius by Peter Fisk, Wiley 2009.
· Taher, Ahmed (2009) عبقرية التسويق  translated into Arabic from the original Marketing Genius by Peter Fisk, Wiley 2008.
Presentations
· 2011 with Fatma El-Goully,  The Effect of Reputation, Awareness and Corporate Citizenship on Banking Propensity, Conference on Corporate Communication 2011, Sponsored by: Corporate Communication International at Baruch College/CUNY, New York, June 9th 2011.
· 2010.  With Dina Elkayaly,  Developing a Benefit-based measurement scale using factor analysis:  an improved method for understanding Egyptian car buyers, Annual London Business Research Conference organised by the World Business Institute of Australia

· 2009.The Missing Link , Opening session of the First Arab Publisher’s Conference, Riyadh, KSA.

· 2006. with Dalia Abdel Kader, The Branding Iceberg at Arab African International Bank. Fleming Gulf Conference: Branding in Banking and Finance. Beirut, June 27th & 28th, 2006

· 2005.  The Importance and Management of Price, to Shell Morocco management team, Casablanca, Morocco (November).

· 2004.  A Question of Delivery, The Eleventh AUC Research Conference, “Quality Education for Egypt: Achievements and Challenges,” held on March 28-29.

· 2003. The Meaning of Quality in Marketing, a presentation in the opening session of the Annual Conference of the Egyptian Society for Quality, January

Other intellectual contributions

· 2005 Developed the outline and material for 18 sessions constituting a Professional Marketing Certificate offered in cooperation with the Egyptian Banking Institute to participants from 8 different banks.  Second run in 2007.

· 2005 Developed and delivered the outline and material for 24 sessions constituting a Professional Marketing Certificate offered in cooperation with the AUC to Mobinil.  Second run in 2006. 

· 2005 Developed the course description and syllabus for the Sales Management MBA Course, and taught it for the first time at the AUC in Spring 2005.

· 2005. Developed the detailed outline for the Healthcare Marketing Course, taught in the Professional Healthcare Mnaagement Diploma at the Institute for Management Development, at the American University in Cairo. 

· 2004 Chair : Contributions of Research Literature to Marketing Teaching, AMA 2004 Summer Marketing Educators’ Conference, Enhancing Knowledge Development in Marketing, August 6-9, 

· 2004 Developed the course description and syllabus for the Marketing Channels MBA Course, and taught it for the first time at the AUC in Fall 2004

· 2003.  Developed the full material (participants’ manual, instructor manual, transparencies, and exercises) for the Foreign Trade Training Center (FTTC) of the Ministry of Foreign Trade in cooperation with the Japanese International Cooperation Agency (JICA) for three courses: Export Risk Management, E-business, and Trade Fairs.

· 2001.  Developed the full material (participants’ manual, instructor manual, transparencies, cases, guest speakers, and exercises) for the Marketing Module for the Mini-MBA Program sponsored by Future Generation Foundation (FGF).  This is one of five modules, with the other four being developed by Arthur Anderson (Finance and MIS) and Hays Group (Human Resources and Strategic Management).

Professional (Consulting) Work Expereince

Marketing Consultant (January 1996 - present).  Projects include:



Developing the Strategic Plans for:


Beta Egypt 2014-2018

EMC2 2014-2015


Egypt Foods 2013 – 2020

AFNCI 2013 - 2018


Banque Misr 2011-2013

Youssef Jameel Group 2013-2015


ITWorx 2012-2014


B-Safe 2012-2015


Egyswiss (foods) 2013-2015

Nahdet Misr Publishing 2011-2014


Asfour Crystal (CFC) 2011-2013
PICO Agriculture 2011-2013, 2013-2018

Leena Real Estate 2011

SwissChem 2010-2011


Madco Printing Supplies 2010
Alamein Furniture 2010-2012


Edufun 2011-2014


Sportica 2011-2013


Youssef Jameel Corp. 2011-2014
Growtech 2011-2014




Burooj 2009



Reflection 2009-2012


Union Group 2009-2012

Quest 2007-2012

OrasInvest  2007-2012

Delta Capital 2007-2012


Mo’men 2007-2012


Environics 2007-2012


Protrac 2007-2012


Egyptian Group 2007-2012


FuturaLabs 2006-2011

Gezira Press  2006-2011

CIL 2006-2011
Digimedica 2006-2011

DHL Egypt and Sudan 2005-2010
Fujitsu-Seimens Egypt 2005-2010


Emeco Group 2005-2010
Egyptian Tourism Federation 2005-2010

IPS 2005-2010
Imaginet (CIT) 2005-2010


Raya-Holding 2004-2009 
Raya Holding  1998-2003
Athear Distribution 2003-2008
Urban Dev. Est. 1999-2004



Domino’s Pizza (Egypt) 1997-2002
Mena Real Estate Inv. 1996-2001 


Developing Marketing Plans for:

Baraka Optics 2006, 2007

Kian Furniture 2006, 2007

DigiMedica 2007


American Furniture 2007  

Delta Investments 2007

Egyptian Group 2008 

EFG-Hermes 2006


Commercial International Life (CIL) 2006

Jotun Paints 2004, 2005

Arab African International Bank 2002, 2003, 2004, 2005, 2006, 2007 


Mobica (Office Furniture) 2001
Style Team (decorative Lighting) 2001


HymaPlast (Plastic Film) 2001
Passap (White Appliances Manufacturer) 2001

Raya Telecom 2002
Arab World Press 2001


Saratoga (Blankets) 2001
Integrated Prepayment Solutions(Vending machines) 2006


Raya Contact Center 2002
T3A Pharma Group 2000

Ongoing Marketing Consultant for:




· EFG Hermes (Securities and Brokerage) 

Jotun Paints

· Arab African Intrenational Bank 


Kian Furniture

· Commercial International Life (insurance) 

Delta Capital 

· ISIS and SEKEM (Organic Foods) 


Egyptian Group

· Baraka Optics Group 



Ahram Security Group

· EZZ Group (6 companies leading the Steel Industry in Egypt and ceramic tiles.

· Raya group (9 IT and Telecom companies representing Nokia, Compaq, Nortel, Oracle  among others in Egypt)

· Allam Group (5 companies representing Agfa Medical of Belgium, Heidelberg of Germany,  Risoprint of Japan, and have 80% market share of both printing machines and paper in Egypt

· Baraka Optics





Kian Furniture

· Uftas (Electromechanical Engineering)    

Domino’s Pizza (Egypt)




· T3A Pharma Group (6 companies)


Integrated Payment Solutions

· Mena group (7 companies in RE development)

Designed and Managed Marketing Research for:


El Sherouk Publishing


Schindler

Tamweel (UAE)


Mo’men Group



Emaar (UAE), 

AGA (foods)


AlSalam International Hospital, 
INCOSTEEL, 

Novartis, 


Center for Diabetes Management, 
Baraka Optics, 

Mohm (Office Furniture), 


Endress & Hauser (instrumentation), 
Jotun Paints,  

Nestle (mineral water),  


Arab African International Bank, 
MCIT


Asec (Cement), 


Gulf Investment House (leasing), 
Ezz Steel, 

Masco (medical supplies), 


Ciranet (B2B e-distribution), 

Saratoga (blankets), 
Mena Real Estate and Development.


Bavarian Auto Group (BMW Egypt)
Volvo Egypt

Toyota (Egypt)

Independent Training Courses Developed and Delivered include:

Sales Management, Advanced Selling Skills, Export Management, Marketing Research for Banks, Marketing Surveys, Marketing Intelligence, Database Marketing, Internet Marketing, B2B Marketing, Automating the sales and Marketing Functions, Crisis Management, Public Relations, Pricing Strategies, Commodoties Marketing, Customer Service, Customer Relationship Management, and several others

To the following organiations:

Johnson Wax, Serono, T3A Pharmaceutical Company, Brystol-Myers Squibb, Spimaco

Egyptian Businessmen Association, Sadat City Investors Association, Arab German Chamber of Commerce, Institute for Management Development (AUC), Cemex, Shell (North Africa), Schneider Group, Arab African International Bank, MiBank, CIB, Arab Bank & Delta Bank, Egyptian Banking Institute, Cocacola, Vodaphone, Mobinil, Raya Group, Johnson Wax, Mo’men Group, Mena Real Estate.
Awards and Activities
 2006 Excellence in Teaching Award for the School of Business, Economics, and Mass Communication, The American University in Cairo.

 2006 Senator at Large representing the School of Business, Economics, and Mass Communication at the American University on Cairo.

 1995 Kathryn Hunnicutt Award for Excellence in Teaching, University of Georgia.

 Delegate of the University of Georgia to the American Marketing Association’s Doctoral Consortium in Santa Clara University, California (August 1994).

 Marketing Research and Marketing Planning Projects completed as public service for the University of 
Georgia Gilbert Health Center (The Dental Clinic), University Bookstore, University Housing, and 
University Food Services (1993).

 Guest Lecturer on Career Planning at the School of Pharmacy, Ain-Shams University (November 1996).

 Member of the Board of 12 corporations and several public service organizations.
 1976 Egyptian Literary Club Best Published Short Story Award, the youngest to win that annual award to 
date.

 Professional Member of the American Marketing Association.

 Fellow of the Academy of Marketing Science.

 Member of European Society of Marketing Research (ESOMAR).

 Member of the Egyptian Syndicate of Engineers.
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