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Curriculum  Vita

Chronological Summary
	1983
	BSc. Civil Engineering, Cairo University

	1985
	Diploma, Book & Magazine Publishing, New York University

	1986
	MBA, The Ohio State University, Columbus, Ohio

	1986
	Director of Publishing, Alam AlKotob, Cairo (until 1990)

	1990
	Acting Associate Director, BEP, CACE, AUC

	1990
	Teaching and Reseach Assistant, University of Georgia, Athens, GA

	1995
	Ph.D. in Business Administration (Marketing), University of Georgia, Athens, GA

	1995
	Assistant Professor of Marketing, University of Georgia.

	1996
	Adjunct Faculty, Business School (BEC), AUC

	1996
	Founded Integrated Marketing Solutions (Marketing Consultancy)

	2005
	Chairman of the Board, Dar El Mostafa, Charity Foundation.

	2006
	Member of the Board, PICO Agricultural Projects

	2006
	Member of the Board La Poire Group (La Poire, Beanos, On the Run)

	2006
	Senator at Large representing Business, Economics, and Mass Communication Schools, The American University in Cairo.

	2007
	Member of the first Board of Misr for Real Estate Assets Management Co.

	2007
	Chairman and CEO, Integrated Marketing Solutions.

	2008
2010

2011

2012
	Member of the Board Misr Real Estate Investment Company
Senior Advisor to the Chairman of the Insurance Holding Company.
Member of the Board Nahdet Misr, PICO, and 57357 Hospital.
Certified Director from Egyptian Institute of Directors.

	2012

2015

2016

2016
	Member of Board of Trustees, 57357 Hospital Foundation.

Member of the Board, Holding Co. for Construction and Development
Member, Board of Trustees, Ahl Masr Foundation.

Assistant Professor, JRMC, Global Affairs and Public Policy 

	2017

2017
	Member, SG, Board of Trustees, Baseera Foundation for the Visually Impaired

Member Board of Directors, Industrial Development Company

	2018

2020
	Member of the Board, Export Development Bank of Egypt.

Graduate Director and Chair of Graduate Affairs Committee, JRMC, GAPP, AUC
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Ahmed F. Taher
Curriculum  Vita
Assistant Professor & Graduate Director
Journalism & Mass Communication Department
School of Global Affairs and Public Policy
American University in Cairo
ataher@aucegypt.edu 
Education

Ph.D. 

June 1995, The University of Georgia (Cumulative GPA = 4.0),



Dissertation: A Theory of Relational Exchange Systems: 




An Application to the Marketing Research Industry.

MBA 

June 1986, The Ohio State University.

Diploma  
August 1985, Book and Magazine Publishing, New York University

BSc. 

June 1983 Civil Engineering, Cairo University.

Academic Work Experience

 2016 – present, AUC, Assistant Professor & Graduate Director, Department of Journalism and Mass Communication, School of Global Affairs and Public Policy.  Courses taught: Mass Media Research, Mass Media Ethics, Introduction to Advertising, Creative Strategy and Copywriting, Public Relations Theory and Practice, Agency Operations Management, and IMC Capstone.  In addition to the graduate course: Readings in Advertising and Branding 
 2003 – 2007, AUC, Assistant Professor of Marketing (full-time), Department of Management, School of Business, Economics, and Communication.  Courses taught include: Marketing Channels (MBA), Sales Management (MBA), Retailing Management (MBA), Marketing Strategy (MBA), International Marketing(undergraduate and MBA), Marketing Research, Consumer Behavior, Principles of Marketing.

 September 1996 – June 2003, Adjunct Assistant Professor of Marketing (part-time); American University in Cairo, Department of Management, courses taught include: International Marketing, Advertising and Promotion Management, Public Relations, Marketing Research, Sales Management, and Consumer Behavior.

 Summer and Fall Quarters – 1995, Assistant Professor of Marketing (full-time), Department of Marketing, The University of Georgia, USA.  Courses taught include: Marketing Strategy (Graduate), and Principles of Marketing. 

 Jan. 1992 - June 1995, Teaching and Research Assistant Department of Marketing, The University of Georgia, USA.  Courses taught include: Marketing Research and Analysis, Behavioral Theory in Marketing, Personal Selling, and Principles of Marketing.

Intellectual Contributions

Published Papers
· Taher, A. (2023). Do corporate values have value? The impact of corporate values on financial performance. Future Business Journal, 9(1), 1-11. 
· Taher, A. (2023). Stakeholders’ opinions support the people-process-technology framework for implementing digital transformation in higher education. Technology, Pedagogy and Education, 32(5), 555-567.

· Taher, A., & Abd El Ghaffar, L. (2023). The Learning Paradigm and Development Communication. The Journal of Development Communication, 34(1), 19-37.

· Taher, A., Rizkalla, A. (2023), Did Brand CSR Responses to the Pandemic Affect Brand Performance? Marketing During Times of Change. AMA Winter Academic Conference Proceedings, Nashville, TN (pp.160-162).

· Tahoun, N., Taher, A. (2023). Artificial Intelligence as the New Realm for Online Advertising. In Marketing and Advertising in the Online-to-Offline (O2O) World (pp. 66-83). IGI Global.
· Taher, A. and Amin, M.I. (2023) “Strategic Stretch and Leverage as a Business Development Way of Growth: The Case of SMEs and Startups in Egypt”. 6th Biennial AFAM conference - Entrepreneurship and Small Business track at the (8th - 10th January, 2023) at the German University in Cairo.
· Taher, A., El Badawy, H. Y. (2022). The value of using popular music and performers on brand and message recall in television advertising jingles. Journal of Media Business Studies, 1-17.
· Taher,A., El-Banna,D., Alaa Ei-Dine, NA., Hamdy, N. (2021) Veiled on Instagram?  Representation of Veiled versus Non-veiled Women in Instagram Posts. Journal of Interactive Advertising, https://doi.org/10.1080/15252019.2021.2002742.

· Ahmed Taher (2021). The 4T Alignment Sales Strategy – A Model and Case Study, Journal of Selling, Vol. 21(1) p.18-26.

· Ahmed Taher, Heba ELShahed (2021) Virtual Brand Communities: Engagement Profiles and Typology, Arab Media & Society, 31. 
· Ahmed Taher, Heba Elshahed (2020).  The Shortest Way to a Nation’s Heart: Culinary Diplomacy Patterns Among Egyptians, Cultural and Religious Studies, September, Vol. 8, No. 9, 498-509.  DOI: 10.17265/2328-2177/2020.09.002

· Noha Alaa and Ahmed Taher (2020).  Knowledge Transfer and Management Consulting: The Effect of Consultant and Client Characteristics, Management Studies, May-June, Vol. 8, No. 3, 215-231. DOI: 10.17265/2328-2185/2020.03.003 

· Ingy Shafei, Jan Auke Walburg, and Ahmed F. Taher, (2019),” Verifying Alternative Measures for Healthcare Service Quality: The Final Verdict”, International Journal of Healthcare Quality Assurance, volume 32, issue 2.

· Rafik Raouf and Ahmed Taher (2019) Factors Affecting the Adoption of Hybrid-Electric Buses in Egypt.  International Journal of Business and Management Invention, Volume 8 Issue 02 Series. II, February, PP 57-69.

· Ahmed Taher. (2018)  A Patient-Centred Approach to the Ethical Dilemma of Breaking Bad News to Cancer Patients: Recommendation for Better Communication Strategy. Advanced Cancer Research & Clinical Imaging. 1(2): 1-6.

· Ahmed Taher and Ingy AbdelShafei (2016) Research-Based Insights on Catalogue Marketing and its Implications: A Case Study on Safeer_Catalogue, Proceedings of the 4th Global Business and Finance Research Conference, Melbourne, Australia, 25 – 27 May. 

· Ingy Shafei, Jan Auke Walburg, Ahmed F. Taher, (2015), “Healthcare service quality: what matters to the female patient?”, International Journal of Pharmaceutical and Healthcare Marketing, Vol. 9 Iss 4 pp. 369 – 391.

· Ingy Shafei, Ahmed Taher, Jan Auke Walburg, (2015) “Developing a Model and Scale for Measurement of Healthcare Service Quality: The Patient Perspective”, 9th Health Services and Policy Research Conference.

· Hatem El Zuhairy, Ahmed Taher and Ingy AbdelShafei (2015), ‘Post-Mergers and Acquisitions: The Motives, Success Factors and Key Success Indicators’, Eurasian Journal of Business and Management, Volume 3, issue 2.
· Ahmed Taher, Elnora W. Stuart, Ibrahim Hegazy, (2012), “The pharmacist’s role in the Egyptian pharmaceutical market”,  International Journal of Pharmaceutical and Healthcare Marketing, Vol. 6:2 pp. 140 - 155
· Noha El-Bassiouny, Ahmed Taher, Ehab Abou-Aish, (2011) “An empirical assessment of the relationship between character/ethics education and consumer behavior at the tweens segment: the case of Egypt”, Young Consumers: Insight and Ideas for Responsible Marketers, Vol. 12 Iss: 2, pp.159 – 170

· El Kayaly, Dina and Ahmed Taher (2010) Developing a Benefit-based measurement scale using factor analysis:  an improved method for understanding Egyptian car buyers, International Review of Business Research Papers Volume 1. Number 3. September 2010. Pp. 56 – 74.
· El-Bassiouny, N., Taher, A., and Abou-Aish, E. (2009). “An Empirical Assessment of the Relationship between Character/Ethics Education and Consumer Behavior at the Tweens Segment: The Case of Egypt.” Paper presented at the Academy of Marketing Annual Conference, Leeds, UK.

· El-Bassiouny,  Noha, Ahmed Taher, and Ehab M. Abou-Aish,  (2008) The Importance of Character Education for Tweens as Consumers: A Conceptual Model with Prospects for Future Research,  Journal of Research in Character Education,  Vol. 6 No 2
· Ibrahim, Manal, Rwegasira, Kami S.P., and Taher, Ahmed (2007), Intention of Student Attrition and Retention in Distance Learning in the Kingdom of Saudi Arabia (The Case of the Arab Open University)”, Proceedings of the Sixteenth World Business Congress of the International Management Development Association, Maastricht, the Netherlands  July 2007.

· Ibrahim, Manal, Rwegasira, Kami S.P., and Taher, Ahmed (2007), “Institutional Factors affecting student intention to leave the distance learning in Saudi Arabia”, Online Journal of Distance Learning Administration, Volume X, Number I, Spring 2007

· Taher, Ahmed, and Hanan El Basha, (2006), “Heterogeneity of Consumer Demand: Opportunities for Pricing of Services”, Journal of Product and Brand Management, Vol. 15 (5), pp. 331-340.
· Taher, Ahmed, and Dina ElKayaly, (2005) “Could Knowledge Management provide an organization with a competitive advantage?”, Proceedings of the European and Mediterranean Conference on Information Systems (EMCIS2005) on Exploiting Information Systems for Organizational Enhancement, Cairo, Egypt, 7-9 June
· Taher, A. and W. A. French (1998), “Provider – Client Relations Within the Marketing Research Industry: Cornerstones Successes and Failures, ” Southern Marketing Association 1998 Conference.
· Taher, A., T. W. Leigh, and W. A. French, “The Retail Patronage Experience and Customer Affection,” Journal of Business Research, March 1996.

· Nadolski, D., B. Rao, A. Taher, and T. Leigh (1994), “Learning Imperatives of the Miles and Snow Strategic Types,” AMA Winter Educators Conference, Florida.

Work in Progress:

· Taher, Ahmed. “Do Corporate Values Have Value? The Impact of Values Orientations on Financial Performance”.  In 2nd Review at the Journal of Management and Governance 
· Fouad, Sara, Ahmed Taher, and Angie Shafei, “Mass Media and Social Media Impact on Health Literacy and Patient Empowerment of Patients with Diabetes”.  In review at BMC Health Research Review. 

· Taher, Ahmed and Yousra Taha, “Deciphering the Public Demand for Social Media: Motivations, Adoption, Utilities, and Gratifications”.  In review at Cogent Business and Management.

Books

· Taher, Ahmed and Hatem El-Zuhairy (2020), Business Development, first edition, Rawabet, Cairo, Egypt.
· Taher, Ahmed and Mohamed Hassan (2013 in press) عبقرية الإبداعtranslated into Arabic from the original Creative Genius by Peter Fisk, Wiley 2010
· Taher, Ahmed and Mohamed Hassan (2010) عبقرية معاملة العميل  translated into Arabic from the original Customer Genius by Peter Fisk, Wiley 2009.
· Taher, Ahmed (2009) عبقرية التسويق  translated into Arabic from the original Marketing Genius by Peter Fisk, Wiley 2008.
· Taher, Ahmed (2021), Pharmaceutical Marketing: A Developing Country Perspective, third edition (in press), Rawabet, Cairo, Egypt.
Professional (Consulting) Work Expereince

Marketing Consultant (January 1996 - present).  Projects include:



Developing the Strategic Plans for:


Building Materials Chamber in Federation of Egyptian Industries


Industrial Modernization Center in Ministry of Trade and Industry


Export Development Bank.  

Industrial Development Authority


Baseera Foundation


Arab Organization for Industrialization

MIDBank 2020-2023

Sasco 2019-2022


Arab Investment Bank 2018-2021
Suez Industrial Development Co. 2018-2022


Beta Egypt 2014-2018

EMC2 2014-2015


Egypt Foods 2013 – 2020

AFNCI 2013 - 2018


Banque Misr 2011-2013

Youssef Jameel Group 2013-2015


ITWorx 2012-2014


B-Safe 2012-2015


Egyswiss (foods) 2013-2015

Nahdet Misr Publishing 2011-2014


Asfour Crystal (CFC) 2011-2013
PICO Agriculture 2011-2013, 2013-2018

Leena Real Estate 2011

SwissChem 2010-2011


Madco Printing Supplies 2010
Alamein Furniture 2010-2012


Edufun 2011-2014


Sportica 2011-2013


Youssef Jameel Corp. 2011-2014
Growtech 2011-2014




Burooj 2009



Reflection 2009-2012


Union Group 2009-2012

Quest 2007-2012

OrasInvest  2007-2012

Delta Capital 2007-2012


Mo’men 2007-2012


Environics 2007-2012


Protrac 2007-2012


Egyptian Group 2007-2012


FuturaLabs 2006-2011

Gezira Press  2006-2011

CIL 2006-2011
Digimedica 2006-2011

DHL Egypt and Sudan 2005-2010
Fujitsu-Seimens Egypt 2005-2010


Emeco Group 2005-2010
Egyptian Tourism Federation 2005-2010

IPS 2005-2010
Imaginet (CIT) 2005-2010


Raya-Holding 2004-2009 
Raya Holding  1998-2003
Athear Distribution 2003-2008
Urban Dev. Est. 1999-2004



Domino’s Pizza (Egypt) 1997-2002
Mena Real Estate Inv. 1996-2001 


Developing Marketing Plans for:

Baraka Optics 2006, 2007

Kian Furniture 2006, 2007

DigiMedica 2007


American Furniture 2007  

Delta Investments 2007

Egyptian Group 2008 

EFG-Hermes 2006


Commercial International Life (CIL) 2006

Jotun Paints 2004, 2005

Arab African International Bank 2002, 2003, 2004, 2005, 2006, 2007 


Mobica (Office Furniture) 2001
Style Team (decorative Lighting) 2001


HymaPlast (Plastic Film) 2001
Passap (White Appliances Manufacturer) 2001

Raya Telecom 2002
Arab World Press 2001


Saratoga (Blankets) 2001
Integrated Prepayment Solutions(Vending machines) 2006


Raya Contact Center 2002
T3A Pharma Group 2000

Ongoing Marketing Consultant for:




· Commercial International Life (insurance) 

Egyptian Steel 






· EFG Hermes (Securities and Brokerage) 

Jotun Paints

· Arab African Intrenational Bank 


Kian Furniture

· ISIS and SEKEM (Organic Foods) 


Egyptian Group

· Baraka Optics Group 



Delta Capital 
· EZZ Group (6 companies leading the Steel Industry in Egypt and ceramic tiles.

· Raya group (9 IT and Telecom companies representing Nokia, Compaq, Nortel, Oracle  among others in Egypt)

· Allam Group (5 companies representing Agfa Medical of Belgium, Heidelberg of Germany,  Risoprint of Japan, and have 80% market share of both printing machines and paper in Egypt

· Baraka Optics





Uftas (Electromechanical Engineering)    






Designed and Managed Marketing Research for:


Tarek Nour Communications

Schindler

Tamweel (UAE)


El Sherouk Publishing


Emaar (UAE), 

AGA (foods)


AlSalam International Hospital, 
INCOSTEEL, 

Novartis, 


Center for Diabetes Management, 
Baraka Optics, 

Mohm (Office Furniture), 


Endress & Hauser (instrumentation), 
Jotun Paints,  

Nestle (mineral water),  


Arab African International Bank, 
MCIT


Asec (Cement), 


Gulf Investment House (leasing), 
Ezz Steel, 

Masco (medical supplies), 


Bavarian Auto Group (BMW Egypt)
Volvo Egypt

Toyota (Egypt)

Independent Training Courses Developed and Delivered include:

Crisis Management, Public Relations, Marketing Surveys, Marketing Intelligence, Sales Management, Advanced Selling Skills, Export Management, Marketing Research for Banks, Database Marketing, Internet Marketing, B2B Marketing, Automating the sales and Marketing Functions, Pricing Strategies, Commodoties Marketing, Customer Service, Customer Relationship Management, and several others

To the following organiations:
Johnson Wax, Serono, Julphar Pharmaceutical Company UAE, Brystol-Myers Squibb, Spimaco KSA,   Egyptian Businessmen Association, Sadat City Investors Association, Arab German Chamber of Commerce, Institute for Management Development (AUC), Cemex, Shell (North Africa), Schneider Group, Arab African International Bank, MiBank, CIB, Arab Bank & Delta Bank, Egyptian Banking Institute, CocaCola, Vodaphone, Mobinil, Raya Group, Johnson Wax, Exxon, Shell, and many others.
Awards and Activities
 2006 Excellence in Teaching Award for the School of Business, Economics, and Mass Communication, The American University in Cairo.

 2006 Senator at Large representing the School of Business, Economics, and Mass Communication at the American University on Cairo.

 1995 Kathryn Hunnicutt Award for Excellence in Teaching, University of Georgia.

 Delegate of the University of Georgia to the American Marketing Association’s Doctoral Consortium in Santa Clara University, California (August 1994).

 Professional Member of the American Marketing Association.

 Fellow of the Academy of Marketing Science.
 Member of Marketing Science Institue 
 Member of European Society of Marketing Research (ESOMAR).

 Member of the Egyptian Syndicate of Engineers.
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